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Get it On 2015 

 

Last year Wines of Germany’s popular campaign ‘Get it On’, now in its third year, saw five wineries 

secure UK representation as a direct result of the tasting. We’re delighted with this result and are 

hoping to match even more wineries to importers during this year’s Get it On campaign. If you’re 

currently trying to get your wine on to UK wine lists and shelves then this is the campaign for you!  

 

How to register your wines 

 

Should you be looking for UK representation for your wines and you are interested in taking part in 

this year’s ‘Get it On’ campaign then we would be delighted to hear from you.  

 

The first stage is simple; all you have to do is register your winery and wine by visiting the web link 

below and following the instructions: http://winesofgermany.co.uk/get-it-on-wine-lists. All 

producers currently unrepresented in the UK will then be selected from a preliminary wine tasting the 

end of September by the Riesling Revivalists – Joe Wadsack, Anne Krebiehl MW and Matt Walls 

along with other German wine specialists and ambassadors in the UK. The judges will select their top 

25 wineries to be put forward to the next and final stage which will be a tasting event held in central 

London on the 4th November for top UK importers and wine buyers. Before the tasting takes place, 

Wines of Germany will be in touch with the successful entrants to request further samples of their 

chosen wine and to invite them to submit another two examples of different wines to showcase at the 

November tasting.    

 

What are importers looking for/which wines do you submit? 

 

Today in the UK independents are listing Pinot Noir, Pinot Blanc in addition to Riesling as interest 

begins to grow in other varietals. Retail chains such as Oddbins/Laithwaites are increasing their ranges 

and Oddbins has now declared Germany its major focus for this year with twelve new wines on its list. 

The on trade is continuing its love affair with Riesling and Pinot Noir is gaining traction. It is now 

unusual for a top restaurant not to have a German Pinot Noir on its list. Importers are taking Germany 

seriously with many of them extending their lists and some new importers looking at Germany for the 

first time. Therefore, as Riesling and Pinot Noir continue to be popular varietals among the trade they 

are also now on the lookout for other grapes as they grow their German offerings. We hope that this 

will help you a little when it comes to making a decision about which wine you put forward for the 

campaign. 

 

http://www.winesofgermany.co.uk/
mailto:germanwine@thisisphipps.com
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Producers can enter ONE wine only for the first selection round, so send in the wine 

you think will best suit the UK market according to the following information: 

 Wine with an RRP between £8 - £15  (Ex cellars €3 - €5.00) 

 Wines which show the modern face of Germany  

 Wines which are dry and medium dry  

 

What else are importers looking for? 

 Someone at the winery who speaks English, for easy telephone and email communication  

 Attractive, modern labels that are easy to read and remember by the consumer 

 Support from the producer - be prepared for some of these annual costs: 

- Shipment of ample samples 

- An A&P budget  (Advertising & Promotion) 

- Winemaker visits to the UK 

- Visits from UK buyers to your winery (costs of lunch, flight & accommodation may need 

to be provided for or split with the importer) 

- Back label in English and with required legal terms 

 

The UK is a tough but important market, so this is a great opportunity to get your wine in front of 

some key players. 

 

Please enter your wine online http://winesofgermany.co.uk/get-it-on-wine-lists as soon as possible 

and ensure that ONE sample bottle by Friday 18 September to: 

 

Wines of Germany/ Get it On 2015 

c/o Phipps  

17 Exeter St 

Covent Garden 

London WC2E 7DU 

England 

 

We will be in touch with more details after this round if your wine is selected to be part of Get It On. 

In the meantime, if you have any queries, please contact us on the address below: 

germanwine@thisisphipps.com 

 

Good luck! 

http://www.winesofgermany.co.uk/
mailto:germanwine@thisisphipps.com
http://winesofgermany.co.uk/get-it-on-wine-lists


 

 

 

 

 

 

UK WINE MARKET OVERVIEW 2015 

 

OVERVIEW 

 
As one of Germany’s leading export markets, the UK is central to Germany’s continued success as an internationally 
recognised wine producing country. Overall sales of wine in the UK are starting to show promise of stabilising after 

years of decline, which is a sign of the economy picking up.  

 

German wines have performed as predicted in a highly competitive market over the past year. Sales of lower end wines 

continue to fall quickly whilst there is slow but steady growth in all price categories above £7. Looking ahead we are 

expecting this trend to continue and that German wines will become a niche player with a small share but made up of 

quality wines in the premium sector.  

 

There has been an increasing interest and buzz in the trade over the past year with German wines sparking a lot of media 

attention driven by a growth in interest in Pinot Noir and the premiumisation of the German offering within the market.  

Pinot Noir sales in the UK are showing strong growth, which is an excellent opportunity for Germany to grow awareness 

and market share. 

 

MARKET SHARE, SALES BY PRICE BAND, PRICE PER 75cl 

 

Still wine volume sales in the off trade were down 3% annually and 2% at the beginning of 2015; this is the fifth straight 

year of declines across the trade. Total wine volumes are down 14% in the off trade and 10.5 % in the on trade since 

2011. However, despite volume sales in the on trade continuing to decline, the 2% fall was the lowest annual fall in five 

years and overall values were up 2% - suggesting the market may be stabilising. 

 

German volume and sales decline respectively by 13% year on year just behind France declining 10% year on year. 

Spain, Italy, France and Germany all saw their volume and value sales fall significantly this year, accelerating the 

decline seen in the first quarter of last year.  
 

That said, sales of German wines in the UK have increased across all price bands above £7. We’ve seen an uplift of 90% 
in the £7 to £8 price band, a rise of 17% on wines at £8 to £9, an even greater growth of 138% on bottles from £9 to 

£10, and the £10 and up category has risen by 14% (Nielsen data MAT w/e October 11, 2014). This demonstrates that 

consumers are continuing to trade up in their choice of wine – they may be buying fewer bottles but they are choosing 

quality over quantity especially when it comes to German wines.  

 

The average price for a 75cl bottle of German wine in the UK off-trade has risen by 1% - it currently stands at £4.62 (up 

from £4.61 in 2014) and duty has stayed the same (WSTA Q1 market report 2015). Growth at the premium end of the 

market shows people are continuing to trade up wine choices, consumers are becoming more discerning in their choice 

of wine and German wine is perfectly placed to make the most of this trend.  

 

RENEWED INTEREST FROM THE TRADE 

 

The trade has also testified this and has reported a renewed interest; UK wine merchant high street chain Oddbins has 

reported this year that it has more than doubled its German wine listings and has singled out Germany as the European 

country at the forefront when it comes to producing exciting wines. Furthermore, high street retailer Marks and Spencer 

reported over 100% growth for German wine (driven by brands over £8) in November 2014.  

 

Independents are listing Pinot Noir and Pinot Blanc as interest in other varietals continues to grow. And whilst the top 

end on trade continues its love affair with German Riesling, Pinot Noir is now gaining real traction and it is unusual now 

for a top restaurant not to have a German Pinot Noir on its list. Importers are also taking German wine seriously with 

many of them extending their lists and some importers now looking to Germany for the first time.   

 

SUMMARY 

 

This is an incredibly exciting time for Germany as the wines available in the UK become more premium and we become 

stronger (albeit slowly) at the higher end of the market. German wine is perfectly placed to make the most of this trend 

and this provides us with the chance to continue to develop the image of German wine as premium in the UK. 
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MEDIA OPINION    

 
VALUE 

“All Riesling…I can’t get enough of it. Pinot Noir from Germany, amazing wine, amazing value.”  
Charles Pashby –Taylor (Sommelier at Dabbous), Harpers Wine & Spirit Trades Review, July 2014 

 

“Dry German Riesling is carving out a growing niche in the UK market, especially in the mid- and upper price bands.” 

Anne Krebiehl MW, Drinks Business, November 2014 

 

“The beauty of German wine is that its greatest exponents are just about affordable.” 

Hamish Anderson, The Daily Telegraph – Telegraph Magazine, January 2015 

 

STYLE 

“Germany’s pale reds, made from Pinot Noir, offer a characteristic lightness. The best are Spätburgunders, a variety of 
late-picked Pinot Noir. Skilled producers create perfumed wines with a low pH that proudly express flavours of cherry 

and raspberry, and offer something fresh, elegant and satisfying.” 

Barry Smith, Prospect, February 2014 

 

“Germany’s Pinot Noirs are gaining ground.”  
Jane McQuitty, The Times, January 2014 

 

“German Riesling Kabinett wines from the Mosel valley, are a wonderful blend of fragrance and sweetish fruit, but are 

often much lower in alcohol than other, drier white wines.” 

Andy Cronshaw, Manchester Evening News, January 2014 

 

“Some of the most enjoyable – but least fashionable – sweet wines are the German ones. Not only do they offer degrees 

of sweetness from “half dry” to “Auslese” (and better) but they often use that most versatile of grape varieties – 

Riesling.” 

Brian Elliot, Scotland on Sunday, March 2014 

 

“The often neglected German Riesling deserves its place in the sun… Riesling offers elegance and amazing fragrance. It 
has so many pleasurable attributes, from enticing peaches on the palate to dry; crisp apples in younger wines… Rieslings 
can be sublime and majestically dry, packed with layers of fruit and white flowers, an amazing rich and oily texture and 

a crisp precise finish.” 

Roger Jones, Caterer & Hotel Keeper, June 2014 

 

“In the past couple of decades German Pinot Noir has soared to such a level that it trounces even Burgundian wine in 

international competitions.” 

The Times, July 2014 

 

“Riesling rarely hides behind the crutch of oak and is therefore a pure expression of its origins. More than any other 

grape it allows the drinker to gain a sense of place of where the Riesling grapes were grown.” 

Lucy Shaw, Thedrinksbusiness.com, July 2014  

 

“Germany is the third largest producer of Pinot in the world.”   
Joe Wadsack, Food & Drink, BBC 2 

 

EMOTIVE  

“Rieslings, and in particular the delicate German ones, do wonders for a palate jaded by the excesses of Christmas and 

New Year.” 

Hamish Anderson, The Telegraph, January 2014 

 

“Germany today is proof that a high level of regulation need not stifle innovation and creative thinking.” 

Lindsay Oram, Harpers.co.uk, November 2014 

“German wines are coming of age in more ways than one.” 

Christian Davis, Drinks International, March 2014 

 

“Germany is making some wonderful wines and finally we appear to be taking note of their lovely Rieslings. There are 
so many to recommend…” 

Neil Phillips, Oxfordshire Limited Edition Magazine, June 2014 

 

“German wine doesn’t often get the credit it deserves with the Great British Public, but if you bother to take just a brief 
look, you’ll find some absolute beauties.” 
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Philippa Carr, Sofeminine.co.uk, July 2014 

 

“There’s no doubt that Germany produces some of the planet’s greatest wines.”   
Andy Cronshaw, Manchester Evening News, September 2014 

 

“Dry Riesling and Pinot Noir – two exciting German categories of late.” 

Peter Richards, Decanter, December 2014 

 

“Dry Riesling, dry German especially, is one of my favourite wines, so there’s an element of he-would-say-that in 

suggesting it’s set to make a bigger splash this year.” 

Anthony Rose, The Independent Magazine, December 2014 

 

“I love German Riesling in all guises.” 

Hamish Anderson, The Daily Telegraph, January 2015 

 

MARKET SHARE  
 

Off-trade wine % change MAT (to we 31.01.15) 

 

 
 

Germany saw a fall in value (-13%) and volume (-13%) over the last 12 months in line with its Old World counterparts 

– Spain, France and Italy. These figures can be mainly attributed to a fall in sales priced £4 and below, a price point at 

which Germany has been dominant historically and continues to decline. 

 

Germany has 1.8% of the total off trade wine market (volume) and 1.6% (value). 

 

MULTIPLE GROCERS  
 

The multiple grocers have had a challenging year with a big shift towards the discounters and as a consequence, the 

supermarkets are reassessing the way they do business focusing on price, value, education and added value propositions. 

 
Tesco continues to hold the position of number one supermarket in the UK with 3,520 stores (up from 3,370 last year) 

around the UK under various fascias – Tesco Homeplus, Tesco Superstore, Tesco One Stop, Tesco Metro, Tesco 

Express and Tesco Extra. Tesco also has a strong internet presence through Tesco.com with Tesco Wine by the Case 

currently showing 20 German wines, out of 827. The German wine buyer is Catherine Friend as of May 2015. Head 

Buyer is James Davis MW who is returning to Tesco after a long stint at Greene King. 

 

Asda has overtaken Sainsbury’s to take second largest sales with 16.9% market share (Kantar, May 2015). Asda has 

over 500 stores in four different formats: Asda Supercentres, Asda Superstores, Asda Supermarkets, Asda Living (all of 

Asda’s non-food ranges). Asda is focused on a low-cost culture, continuing its pledge to refund the difference on any 

products that shoppers find for less money in other retailers. It currently has 443 products across the entire wine range. 

Rachael Pogmore is the German wine buyer.  
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Sainsbury’s is currently the third largest supermarket in the UK sitting just under Asda with 16.7% market share 

(Kantar, May 2015). It has opened more stores in the last year, bringing the national total up to 1,203 (from 1,106 last 

year). Sainsbury’s stores currently sell a formidable portfolio of wine with three own label ranges at different price 
points – House, Winemakers’ Selection and Taste the Difference. The BWS category manager is Andy Phelps and 

Sainsbury’s has 23 German Wines online. Stephen Jenkins is the German wine buyer.  

 

Budget supermarkets Aldi and Lidl continue steady growth with Aldi sales surging by 21% and Lidl’s 14% (Kantar, 

May 2015). Both are planning for massive growth in 2015, with more than five times the expansion of the ‘big four’ 
supermarkets combined. Aldi alone is planning on opening 70 new sites across the UK in 2015. Aldi and Lidl offer a 

range of award-winning wines from as little as £2.99 per bottle.  

 

Morrisons currently sits fourth in market share with over 500 stores across the country. It is a value-lead supermarket 

which is British born and bred. The online ‘Morrisons Cellar’ launched in spring 2014. There are 559 wines available 

online including seven German. New CEO David Potts took over in March 2015. Its online order delivery service now 

covers nearly 50% of the UK. Trish Lorimer is the German wine buyer.  

 

The Co-operative Group (Co-op) has over 3,000 food stores and supermarkets around the UK. Edward Robinson 

remains the German buyer and is hugely supportive of German wines. The Co-operative website offers tasting advice as 

well as specific information about wine in different countries, including Germany. Own brand wine sales account for 

40% of the business. 

 

Waitrose is looking for growth and has 14 openings planned in 2015. Currently its 336 locations range from high streets 

to edge of town sites and vary in size from just 7,000 square feet to approximately 56,000 feet. Xenia Irwin MW is the 

German buyer and Pierpaolo Petrassi MW is the category manager. Waitrose has been rated best supermarket by 

customers in the 2015 Which? Favourite Supermarket Survey. 

 

Marks & Spencer currently has 798 stores around UK, up 32 from last year separated into department stores and 

‘Simply Food’ stores, specialising in food and drink. Marks and Spencer offers an exclusive range of wines, of which 

590 are available to order on line. At entry level, it offers the M&S 'House Wine' range. Marks and Spencer reported 

over 100% growth for German wine (driven by brands over £8) in November 2014. Garry Brooking is the head of 

trading, drinks and grocery. Uniquely in drink’s retailing, the M&S wine range is 100% own-label. It has an excellent 

range of German wines. Dror Nativ is the German buyer.  

 

MULTIPLE WINE SPECIALISTS  
 

2013 was a successful year for Oddbins when managing director Ayo Akintola breathed new life into the business and 

people began to see the high street chain as much more innovative and exciting. During the past year, this image has 

been built on even further - the company won IWC High Street Retailer of the Year and continues to grow through 

buying 17 stores from wine merchant Nicolas and through instigating additional plans to build new stores. Oddbins has 

seen German wine perform particularly strongly with growth in certain stores up to 2000%, making it the second best 

performing category and outselling Italy around September 2014. The German wine buyer is Catherine Channing 

(maternity cover for Ana Sapungiu). 

 

Majestic Wine continues to grow with over 200 stores throughout the UK and was named ‘House Wine Merchant of 
the Year’ at the Sommelier Wine Awards 2014. Majestic has this spring taken over small online rival Naked Wine. The 

move will also see Naked Wines founder, Rowan Gormley, taking over as chief executive of the overall company. 

 

ONLINE 
 

Founded in 1874, The Wine Society’s members pay a one-off lifetime share in the company and have access to wine 

from around the globe “at a fair price”. The website also hosts a calendar of tastings and events happening around the 
UK. Sebastian Payne MW is the German wine buyer for The Wine Society.  

 

The world’s largest online wine merchant, Direct Wines operates under the retail brands of Laithwaite’s and Sunday 

Times Wine Club. It also owns the acclaimed wine merchant Averys and Warehouse Wines within the UK. Additional 

retail brands include Wall Street Journal Wine Club and The Australian Wine Club internationally. Laithwaite’s Wine 

now delivers wine to over 700,000 customers. Beth Willard is the German wine buyer for Direct Wines.  

 

Online specialist Naked Wines offers a selection of wines from a small portfolio of independent winemakers who are 

sponsored by over 100,000 wine consumers who purchase from the site. It operates an ‘angels’ scheme where wine 
drinkers can put aside some money each month to go towards wine purchases in exchange for wines at wholesale prices. 

Over the course of 2014, sales were up 40% year on year and the number of angel investors now tops 250,000 with a 

http://www.retail-week.com/companies/lidl
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waiting list of 45,000. The group was named the UK’s most popular specialist online wine retailer this year by Harpers. 
Naked Wines has now been taken over by Majestic Wine.  

 

An offshoot of Richard Branson’s Virgin Corporation, Virgin Wines won the 2013 IWC Merchant on the Year Awards 

and in November 2013 bought itself out of the ownership of Direct Wines to become fully independent. It prides itself 

on supplying wines from small, undiscovered winemakers.  

 

Alcohol sales share in the off trade 

  
*Source: WSTA quarter 1 2015 

 
 

ON TRADE OVERVIEW  
 
According to the WSTA report for the first quarter of 2015, volume sales in the on-trade continue to decline but at their 

lowest rate in five years, with value sales up 2%. Still wine volume decline is slowing while the picture is less positive 

for spirits as sales fell by -4% by volume in the past year. Beer sales continue to decline (-2%) but at a slower rate than 

last year.  

 

2015 research commissioned by the London Wine Fair claims that the on trade is now in a better position to innovate 

and attract budget-conscious consumers than it has been in seven years.  Sales data shows that drinks sales are down 

over a 3-4 year period, especially in beer, but on-trade spending intentions are looking positive. 

 

In terms of country performance, in contrast to the off trade, New World wines (from Australia, Chile and the USA in 

particular) have struggled in the on trade in the 12 weeks to January 2015. In terms of colour, while red varietals had a 

difficult quarter, Pinot Noir saw sales up 7% over the year and 13% over the 12 weeks to January 2015.  
 

According to recent research from Allegra Foodservice, the ‘going out’ market grew by 2.7% in value in the final 
quarter of 2014 with the average number of meals eaten out per month reaching 9.2. While the number of people and the 

regularity at which they eat out might be increasing, average spend has dropped -13% in the final quarter of 2014 as 

consumers looking for discounts remain a challenge to the sector. With this in mind, restaurants continue to compete 

using promotional deals – two courses and a drink for £25, buy one get one free offers for example – and partner up 

with companies such as TopTable and Taste.  

 

German wine continues to be an important and valued player in the on trade market in the UK with increasing interest 

from sommeliers in trips to Germany and a higher profile group of restaurants getting on board with the 31 Days of 

German Riesling. The growing interest in Pinot Noir keeps Germany in a good position as a key component of wine 

lists.  
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Alcohol sales share in the on trade:  
 *Source: WSTA quarter 1 2015  

 

 
 

UK ECONOMY OVERVIEW  
 

According to figures released by the Office of National Statistics (26 June 2014), the estimated resident population of 

the UK stands at just over 64.1 million and unemployment has continued to fall along with the number of economically 

inactive people aged from 16 to 64. This supports the notion that the UK economy is on the upturn following a number 

of difficult years.   

  

As of March 2015, the UK rate of inflation is 0%, down from 1.6% in 2014, with lower prices for food and computer 

goods. Business lobby group, the British Chambers of Commerce (BCC) said low inflation could support UK economic 

growth. 

 

 

 

Exchange rate:  £1 / € 1.36  

*Source: www.oanda.com (correct data for 06/05/2015) 

 

 

 

http://www.oanda.com/
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UK WINE MARKET – FACTS AND FIGURES 
 

1. UK Excise duties:   

Still wine not exceeding 15% ABV 

 (100 liters)  £ 273.71 

 (75cl) £2.05 +VAT @ 20% 

*Source: Wine & Spirit Trade Association (19th March 2014) 

 

2. Light wines – annual sales by volume, value and price per 75cl 

 

 
*Source: Nielsen (MAT w/e 6.12.14)    

 

This graph shows that off trade sales of light wines have experienced a decline in volume and value, but with the 

average price per bottle increasing by 2.43% from £5.35 to £5.48 between 2013 and 2014.  

 

3. Light wines - countries share of market by volumes % 

 

 
*Source: Nielsen (MAT w/e 6.12.14)    

 

The best performing countries in terms of volume share are Australia, South Africa, Chile, New Zealand and Argentina. 

All other countries have maintained or lost volume share over the past year.  
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4. Sales volumes by wine colour  

 

Off trade 

 
 

 

On trade 

 

 
*Source: WSTA quarter 1 2015  

 

White wine continues to be the most popular choice in the off-trade and on-trade and has experienced some value 

growth in the on trade, followed by red then rosé wines, the latter of which has experienced decline in all areas. 

 

5. German wine sales by price bracket  

 

*Source: Nielsen (MAT w/e 11.10.14)    
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Sales of German wines under £4 continue to fall which can mostly be attributed to duty. The positive results lie in the 

higher priced wines, with increased sales in all of the price categories over £7: +90% in the £7-£8 category, +£17% in 

the £8-£9 category, +138% in the £9-£10 category and +14% above £10 – demonstrating that consumers are trading up 

in their choice of wine, and particularly in their choice of German wine.  

 

SUMMARY  
 

Wine performance is looking up in the UK with decline in the on trade wine volume sales stabilizing and consumers 

continuing to trade up opting for premium and high quality choices.  

 

This is an incredibly exciting time for Germany as the wines available in the UK become more premium and we become 

stronger (albeit slowly) at the higher end of the market. German wine is perfectly placed to make the most of this trend 

and this provides us with the chance to continue to develop the image of German wine as premium in the UK. 
 


